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Please check whether you have got the right question paper.

Explain the following terms/ concept in about 30 words (any eight)

7. Ad- valorem Duty

8. C & F Quotation

9. Negative List Under Exports

10. Letter of Credit

11. Seed Capital Scheme

12. Give full form of: (I) ASEAN (II) EHTPs

1. Trade Barriers

2. Quota System

3. Let Ship Order

4. Commercial Bank
5. EPZ

6. Sun Rise Exports

Answer any two from the following:
Explain in detail about Export Marketing also Explain its features in detail.
Explain the importance of exports for a business organisation.
Elaborate in brief various Tariff Barriers in Export Marketing.

Write a note on WTO.

Answer any two of the following:
Distinguish between Direct Exporting and Indirect Exporting.

What do you understand by Warehousing? Why is it needed in export marketing?
Explain the features of FTP 2009-14
Write a note on Techno Parks

Answer any two of the following:
Discuss the various Export Pricing Strategies which can be considered by an Exporter.
Prashant Exports wants to enter the overseas market

a) Explain the factors Prashant Exports should consider while selecting the foreign

market.

b) What product planning strategies should Prashant Exports adopt?

Write a note on SIDBI

Explain the features of Post-shipment Finance.

Answer any two of the following:
Write a note on Duty Drawback.
Elaborate the Pre-shipment stage procedure in export marketing.

Explain the importance of:
(1) Mates Receipt
(ii) Commercial Invoice

Discuss the Registration Procedure to be followed by Exporters.

Answer any FOUR of the following:
1. EXIM Banks Forfeiting Scheme

2. EPCG Scheme
3. APEDA
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